2019

MEDIA
PLANNER

THE VOICE OF THE INDUSTRY
AT DRUG STORE NEWS, we
provide timely, relevant and
meaningful news analysis, as
well as product coverage and
networking opportunities, to
retailers, distributors and
manufacturers who serve the
retail pharmacy industry.
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OUR AUDIENCE
MAGAZINE

32,950
Monthly subscribers

WEBSITE

98,653
Total monthly users
338,214 monthly page views
*avg 5/18/18 - 9/18/18

NEWSLETTER – DSN AM

24,126
Daily recipients
34% open rate

Total Monthly Reach: 186,450

9,000

Weekly recipients – with
27% open rate

10,000

Weekly recipients –
with 34% open rate
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22,000

Weekly recipients –
with 26% open rate

8,500

Daily recipients –
with 32% open rate

26,569

Recipients
Avg. of 3.33 sends/mo.

17,500

Followers
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PRINT RATES
Ad Size

1x

3x

6x

Full Page

$7,500

$6,750

$6,000

1/2 Page

$5,000

$4,500

$4,000

1/3 Vertical Strip

$4,250

$3,900

$3,500

MULTIMEDIA CIRCULATION
Drug Store News is the multimedia industry news & information
leader serving retail pharmacy industry executives, decision
makers and inﬂuencers in print, online and at events. Drug Store
News’ combined gross circulation as audited by the Audit
Bureau of Circulation is:
Qualiﬁed Paid Circulation
252
Qualiﬁed Non-Paid Circulation
32,698
TOTAL QUALIFIED CIRCULATION
32,950
TOTAL ONLINE UNIQUE USERS
144,972
TOTAL GROSS CONTACTS
177,922
The AAM Consolidated Media Report is available at
drugstorenews.com.
–TOTAL AVERAGE CIRCULATION for six months ending June 30,
2017
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INSERTS
Non-cancellable. Rates on request. Maximum
weight: 100-lb. paper. Contact Production
Department for mechanical requirements and
postal regulations. Single-page “magazine size”
inserts, printed one-side only: 15% premium.

AGENCY COMMISSION & PAYMENT TERMS
Earned frequency is based on the number of
insertions used within a 12-month calendar year.
15% commission to recognized advertising
agencies on gross billings for display advertising,
color and premium. No commissions will be paid
on invoices not paid within 30 days of billing date.
Mechanical charges and special services are
non-commissionable. Publisher reserves the right
to hold the advertiser and/or the agency jointly
and severally liable for such monies as are due
and payable to the publisher.
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SHOW DAILIES
NACDS Show Dailies
The Show Dailies are 3 issues
produced live onsite at both NACDS
Annual and NACDS Total Store Expo.
DSN covers the ongoing events of
the show, prints at night and delivers
to the retailers’ hotel rooms ﬁrst
thing in the morning, and also
distributes at the tradeshow ﬂoor.

Show

A digital version is also emailed
out to our digital subscriber
database of 32,000. This is a great
way to build awareness and
booth trafﬁc at the show.

Run

Cost (net)

NACDS Annual

3 full-page ads (one each day)

$6,000

NACDS Total Store Expo (TSE)

3 full-page ads (one each day)

$6,000

NACDS Annual & TSE combo

6 full-page ads
(one each day at both shows)

$10,000
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ONLINE
DrugStoreNews.com
Every day, thousands of industry professionals visit drugstorenews.com or the news, analysis,
competitive intelligence and tools they need to move their business forward. Place your ads
alongside our high-visibility and category-speciﬁc content to target key audiences.
KEY METRICS
257,800+ total page views every month
121,700+ unique visitors every month
Position

Size

ROS*

Category Only

1

Leaderboard 728x90

$4,500

—

1a

Billboard 970x250

$?,000

—

2

Med. Rectangle 300x250

$4,000

—

2a

Half page 300x600

$?,000

—

3

Med. Rectangle 300x250

$3,000

$3,000

4

728x90
300x250 Exclusive (Homepage + category
pages only)
320x250

$?,000

—

$?,000

—

$?,000

—

100% ad share of homepage

$?,000/weekly

—

100% ad share of category page

$?,000/weekly

—

600x500 /desktop, 300x200/mobile

$?,000/weekly

—

5
Mobile leader
Homepage
roadblock
Category
roadblock
Interstitials

GENERAL INSTRUCTIONS
Website specs: Please send a .jpeg,
.gif or animated .gif (max size 40k)
and a URL link.

*3 ads per position
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E-NEWSLETTERS
DSN AM | Generics Report | Health & Wellness | Beauty Report | Weekend Update | Breaking News
From your morning brieﬁng of the day's top stories to category-focused coverage
across the store to up-to-the-minute breaking news alerts.
Key Metrics

DSN A.M.

Generics
Report

Health &
Wellness

Beauty Report

Weekend
Update

Breaking
News

Circulation

24,126

10,000

9,000

8,500

22,000

25,000

Open rate (OR)

34%

34%

27%

32%

26%

44%

Run

Daily (M-F)

Wednesdays

Tuesdays

Thursdays

Saturdays

N/A

Ad Pricing (net)

DSN A.M.

Generics
Report

Health &
Wellness

Beauty
Report

Weekend
Update

Breaking
News

Leaderboard
600x100

$6,500

$3,000

$3,000

$3,000

$3,000

$3,000

Middle 300x250

$6,000

$2,500

$2,500

$2,500

$2,500

—

Lower 300x250

$5,500

$2,500

$2,500

$2,500

$2,500

—

GENERAL INSTRUCTIONS
Newsletter specs: Please send a .jpeg, .gif or animated .gif (max size 40k) and a URL link.
NO ﬂash ﬁles or third-party tags.
Note: we accept animated .gifs, but they do not animate for recipients using Microsoft
Outlook 2007, 2010, 2013, 2016, or Windows Phone 7. If using animation, make sure your
ﬁrst frame has all the pertinent information.
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DSN INDUSTRY ISSUES SUMMIT

December 2019 | New York City
The Annual Drug Store News Industry Issues
Summit is a must-attend event for
manufacturers/suppliers of pharmaceutical,
OTC, health, beauty, and personal care products
sold in retail chain pharmacies throughout the
market. From the corner ofﬁce to every corner
of the store, insight gained at this event will
increase sales and strengthen relationships
between retailers and suppliers.
For more information, visit
www.dsnindustryissues.com
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CUSTOM MEDIA & MARKETING
Special Reports | White Papers | Webinars | Videos
There is no shortage of agencies that promise life-changing creative advice, but how many
have deep knowledge of your industry built into their DNA? Leveraging our history as a
leading B2B retail publisher, our custom media team knows the inner workings of the retail
business like no one else. That’s not to say we don’t make pretty pictures. But unlike a lot of
creative marketers, we know how you operate, and we use this as the foundation for
everything we do.
Our custom capabilities include:
●
Campaign strategy, design, implementation & management
●
Advertising – online and print
●
E-newsletters and digital special reports
●
Posters and signage
●
Magazines and newsletters
●
E-blasts and announcements
●
Videos
●
Webinars
●
Web development and design
●
Retailer research
●
Collateral and brochures
●
Landing pages and microsites
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LEAD GENERATION
Client-Supplied White Paper/Digital Report
► Promoted via the newsletter, banner ad, and e-blast(s) to the target audience.
► Content resides on DrugStoreNew.com and requires user registration to access.
Cost: $13,500
DSN-Developed White Paper/Digital Report
► DSN develops, writes, and designs content at client’s direction.
► Promoted via the newsletter, banner ad, and e-blast(s) to the target audience.
► Content resides on DrugStoreNews.com and requires user registration to access.
Cost: $15,500
Webinar
► DSN is co-sponsor and moderator of a webinar developed and presented by the client.
► Promoted via the newsletter, banner ad, and e-blast(s) to the target audience.
► A recorded version of the webinar will reside on DrugStoreNews.com and archived for one year.
Cost: $15,000
(Additional $500 applies for copy of the mp4 ﬁle)
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CUSTOM MEDIA & MARKETING
3rd Party E-Blast
► All creative and branding will be the client’s, with no reference to DSN.
► Email metrics report provided.
Cost structure:
● 20,000 emails = $8,500
● 8,000 emails = $3,000
● For additional emails, pricing increases at $500 CPM
● Optional: DSN-developed HTML = $1,000
Sponsored Content E-Blast
► Email developed and branded by DSN for target audience.
► Email metrics report provided.
Cost structure:
● 20,000 emails = $11,500
● 8,000 emails = $6,000
● For additional emails, pricing increases at $500 CPM
● Custom DSN landing page = $2,000
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AD SPECS & REQUIREMENTS

Jackie Batson
224-632-8183
jbatson@ensembleiq.com
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CONTACT YOUR REP TODAY

John Kenlon

Alex Tomas

Laura Fontana

Steve Werner

Senior Vice President
516-650-2064
jkenlon@drugstorenews.com

North East/East Coast
212-756-5155
atomas@drugstorenews.com

Beauty Director
440-724-4369
lfontana@ensembleiq.com

Area Manager
847-991-1548
swerner@drugstorenews.com

Follow us on Twitter
@DrugStoreNews

Like us on Facebook
https://www.facebook.com/DrugStoreNews
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Follow us on LinkedIn
https://www.linkedin.com/company/drug-store-news
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